The Alabama 1st Congressional District

Table 1. The Alabama 1st Congressional District Description

Area (square miles) 6,317
Navigable Waterbody (square miles) 542
Total Population (2007) 665,976
Population Density (per square mile) (2007) 103
Persons 18+ (2007) 502,605
Number of Households (2007) 253,924

Figure 1. Location of the Alabama 1st Congressional District

Table 2. Registered Boats Owned by Residents Residing in
the Alabama 1st Congressional District
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Figure 2. Navigable Waters of the Alabama 1st Congressional District

1st CD State Total
Number of Registered Boats 53,598 263,649
Type of Registered Boats
Power Boats 47,745 223,515
Outboards 42,540 188,781
Inboards 1,766 8,511
Stern Drives 3,134 24,822
Jet Boats 305 1,401
Personal Watercraft 4,155 35,050
Sailboats 1,698 5,084
Size of Registered Boats
<15 22,605 109,376
16'-24' 27,309 142,791
25'-39' 3,179 9,943
40" + 505 1,539
Per Capita Ownership of Registered Boats
All Population 80/1000 57/1000
Persons 18 + 107/1000 76/1000
Households 211/1000 141/1000
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Figure 3. Number of Registered Boats by Zipcode within
the Alabama 1st Congressional District

Table 3. Boating-related Businesses Based on NAICS Codes

Category 1st CD State Total
Boat Building

No. of Businesses 9 17

No. of Employees 42 67

Total Sales ($ Millions) $2.8 $4.3
Motors & Engines Mfg.

No. of Businesses - 1

No. of Employees - 120

Total Sales ($ Millions) - $39.6
Accessories & Supplies Mfg.

No. of Businesses 3 8

No. of Employees 9 74

Total Sales ($ Millions) $0.5 $4.7
Dealers & Wholesalers

No. of Businesses 50 157

No. of Employees 216 724

Total Sales ($ Millions) §72.1 $177.9
Boating Services

No. of Businesses 49 135

No. of Employees 214 527

Total Sales ($ Millions) $14.2 $36.3
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Figute 4. Per Capita (Household) Ownership of Registered Boats by Zipcode within

the Alabama 1st Congressional District
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Economic Significance of Boating

Table 1. Craft and Trip Expenses by Power and Sailboats Registered in the Alabama 1st Congressional District

Boat Type and Size
Categor Power Power Power Power Sail Sail Sail Sail Total
sory <15’ 16724’ 25°-39° 40+ <15 16°-24  25-39 40+
Number of boats
(Thousands of boats) 18.0 26.8 2.5 0.4 0.4 0.5 0.7 0.1 49.4
Annual craft spending
($ per boat per year) $457.9 $1,655.6 $7,464.6 $25,299.0 $488.7 $1,830.2 $7,439.8  $18,328.8
Total craft spending
($ Millions) $8.2 $44.3 $18.8 $11.0 $0.2 $1.0 $4.9 $1.3 $89.8
Total boat days
(Thousands of days) 293.3 670.5 77.4 18.8 8.4 10.3 20.6 33 1,102.6
Total trip spending
($ per boat per year) $935.9 $2,148.4 $4,574.4 $8,039.6 $1,009.7 $1,009.7 $1,963.9 $5,204.7
Total trip spending
($ Millions) $16.9 $57.5 $11.5 $3.5 $0.4 $0.5 $1.3 $0.4 $92.0
Total craft & trip spending
($ Millions) $25.1 $101.9 $30.4 $14.4 $0.7 $1.5 $6.2 $1.7 $181.8

Table 2. Total Spending on Boat Trips by Power and Sailboat
Owners Registered in the Alabama 1st CD

Table 3. Total Annual Craft Spending (not including purchases of boats)
by Power and Sailboat Owners Registered in the Alabama 1st CD

Category Total ($ Millions) Percentage
Lodging $3.5 4%
Marina services $7.8 8%
Restaurant $17.0 18%
Groceries $16.7 18%
Boat fuel $21.9 24%
Auto fuel $16.3 18%
Repair & Maintenance - -
Marine supplies - -
Recreation & Entertainment $3.8 4%
Shopping $2.8 3%
Other services = =
Other goods $2.3 2%
Total $92.0 100%

Category Total ($ Millions) Percentage
Slip $13.3 15%
Loan Payments $28.8 32%
Replacement Motors $1.1 1%
Replacement Trailers $0.2 0%
Insurance $8.0 9%
Repairs $17.9 20%
Accessories $16.8 19%
Taxes $3.7 4%
Total $89.8 100%

Table 4. Economic Significance of Trip Spending and Annual
Craft Spending by Power and Sailboats Registered in the
Alabama 1st CD

Table 5. Economic Significance of Power and Sailboats Registered in the

Alabama 1st CD

Spending  Spendimg 70

Direct Effects

Sales ($ Millions) $78.3 $56.4 $134.7
Jobs 814.7 651.5 1,466.2
Labor Income ($ Millions) $23.4 $21.8 $45.2
Value Added ($ Millions) $37.5 $36.5 $73.9
Total Effects

Sales ($ Millions) $210.3 $143.1 $353.4
Jobs 1,732.8 1,291.1 3,023.9
Labor Income ($ Millions) $64.2 $50.5 $114.7
Value Added ($ Millions) $108.4 $84.2 $192.7

Sector/Spending Sales Jobs Labor Income Value Added
category ($ Millions) ($Millions) ($Millions)
Direct Effects

Lodging $3.5 44.1 $1.4 $2.5
Marina Services $21.1 271.1 $7.4 $13.3
Restaurant $17.0 336.4 $5.8 $8.2
Recreation &

Entertainment $3.8 48.8 $1.3 $2.4
Repair & Maintenance $17.9 223.2 $6.6 $9.3
Insurance & Credit $9.9 71.5 $4.2 $9.0
Gas Service $8.5 101.1 $4.1 $6.5
Other Retail Trade $13.0 2449 $6.3 $10.3
Wholesale Trade $8.5 54.2 $3.6 $6.4
Other Local

Production of Goods $31.6 70.9 $4.3 $6.1
Total Direct Effects $134.7 1,466.2 $45.2 $73.9
Secondary Effects $218.6 1,557.7 $69.5 $118.7
Total Effects $353.4 3,023.9 $114.7 $192.7

Completed April, 2008 by the Recreational Marine Research Center at Michigan State University for the National Marine Manufacturers Association




The Alabama 2nd Congressional District

Table 1. The Alabama 2nd Congressional District Description

Area (square miles) 10,502
Navigable Waterbody (square miles) 288
Total Population (2007) 649,823
Population Density (per square mile) (2007) 61
Persons 18+ (2007) 494,798
Number of Households (2007) 254,984

Figure 1. Location of the Alabama 2nd Congressional District

Table 2. Registered Boats Owned by Residents Residing in
the Alabama 2nd Congressional District
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Figure 2. Navigable Waters of the Alabama 2nd Congressional District

2nd CD State Total
Number of Registered Boats 36,945 263,649
Type of Registered Boats
Power Boats 32,054 223,515
Outboards 27,524 188,781
Inboards 1,029 8,511
Stern Drives 3,310 24,822
Jet Boats 191 1,401
Personal Watercraft 4,390 35,050
Sailboats 501 5,084
Size of Registered Boats
<15 17,281 109,376
16'-24' 18,373 142,791
25'-39' 1,164 9,943
40" + 127 1,539
Per Capita Ownership of Registered Boats
All Population 57/1000 57/1000
Persons 18 + 75/1000 76/1000
Households 145/1000 141/1000
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Figure 3. Number of Registered Boats by Zipcode within
the Alabama 2nd Congressional District

Table 3. Boating-related Businesses Based on NAICS Codes

Category 2nd CD State Total
Boat Building

No. of Businesses - 17

No. of Employees = 67

Total Sales ($ Millions) - $4.3
Motors & Engines Mfg.

No. of Businesses - 1

No. of Employees - 120

Total Sales ($ Millions) - $39.6
Accessories & Supplies Mfg.

No. of Businesses - 8

No. of Employees - 74

Total Sales ($ Millions) - $4.7
Dealers & Wholesalers

No. of Businesses 18 157

No. of Employees 92 724

Total Sales ($ Millions) $23.8 $177.9
Boating Services

No. of Businesses 9 135

No. of Employees 28 527

Total Sales ($ Millions) $1.6 $36.3
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Figute 4. Per Capita (Household) Ownership of Registered Boats by Zipcode within

the Alabama 2nd Congressional District
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Completed April 2008 by Recreational Marine Research Center at Michigan State University for the National Marine Manufacturers Association
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Economic Significance of Boating

Table 1. Craft and Trip Expenses by Power and Sailboats Registered in the Alabama 2nd Congressional District
Boat Type and Size
Categor Power Power Power Power Sail Sail Sail Sail Total
gory <15’ 16724’ 25°-39° 40+ <15 16°-24  25-39 40+
Number of boats
(Thousands of boats) 12.7 18.1 1.1 0.1 0.2 0.2 0.1 0.0 32.6
Annual craft spending
($ per boat per year) $457.9 $1,655.6 $7,464.6 $25,299.0 $488.7 $1,830.2 $7,439.8  $18,328.8
Total craft spending
($ Millions) $5.8 $30.0 $8.0 $2.9 $0.1 $0.4 $0.7 $0.2 $48.2
Total boat days
(Thousands of days) 207.1 4543 32.9 5.0 33 4.5 2.8 0.5 710.4
Total trip spending
($ per boat per year) $935.9 $2,148.4 $4,574.4 $8,039.6 $1,009.7 $1,009.7 $1,963.9 $5,204.7
Total trip spending
($ Millions) $11.9 $39.0 $4.9 $0.9 $0.2 $0.2 $0.2 $0.1 $57.4
Total craft & trip spending
($ Millions) $17.7 $69.0 $12.9 $3.9 $0.3 $0.7 $0.8 $0.3 $105.6
Table 2. Total Spending on Boat Trips by Power and Sailboat Table 3. Total Annual Craft Spending (not including purchases of boats)
Owners Registered in the Alabama 2nd CD by Power and Sailboat Owners Registered in the Alabama 2nd CD
Cat Total ($ Milli P t
ATeeory otal (S Millions) creentage Category Total ($ Millions) Percentage
Lodging $2.3 4%
Marina services $4.6 8% Slip $6.5 13%
Restaurant $10.4 18%
Loan Payments $15.4 32%
Groceries $10.4 18%
Boat fuel $13.3 23% Replacement Motors $0.7 1%
Auto fuel $10.8 19% Replacement Trailers $0.2 0%
Repair & Maint: - -
i anenance Insurance $4.4 9%
Marine supplies - -
Recreation & Entertainment $2.4 4% Repairs $9.6 20%
Shopping $1.8 3% Accessories $9.4 19%
Other services = =
Taxes $2.0 4%
Other goods $1.4 3%
Total $57.4 100% Total $48.2 100%
Table 4. Economic Significance of Trip Spending and Annual Table 5. Economic Significance of Power and Sailboats Registered in the
Craft Spending by Power and Sailboats Registered in the Alabama 2nd CD
Alabama 2nd CD Sector/Spending Sales Jobs Labor Income  Value Added
Trip Annual Craft Total category ($ Millions) ($Millions) ($Millions)
. X ota
Spending Spending Direct Effects
Direct Effects Lodging $2.3 29.2 $0.9 $1.7
i i 11.1 142.1 3.9 7.0
Sales ($ Millions) $48.4 $30.2 §78.6 || Marina Serviees 5 ® 5
Restaurant $10.4 205.4 $3.5 $5.0
Jobs 503.5 347.1 850.6 Recreation &
i 2.4 31.1 0.8 1.5
Labor Income ($ Millions) $14.5 $11.7 $26 || Fmerminment 5 5 $
Repair & Maintenance $9.6 119.9 $3.6 $5.0
Value Added ($ Millions) $23.3 $19.6 $42.8 Insurance & Credit $5.4 39.5 $2.3 $5.0
Gas Service $5.4 63.6 $2.6 $4.1
Total Effects Other Retail Trade $7.7 144.2 $3.7 $6.1
. Wholesale Trade $5.1 32.8 $2.2 $3.9
Sales ($ Millions) $130.0 $76.6 $206.6
Other Local
Jobs 1,071.5 689.0 1,760.5 Production of Goods $19.2 42.8 $2.6 $3.7
Labor Income ($ Millions) $39.8 $27.0 $66.8 Total Direct Effects $78.6 850.6 $26.2 $42.8
Secondary Effects $127.9 909.9 $40.6 $69.4
Value Added (§ Millions) $67.1 $45.1 $112.2 | | Total Effects $206.6  1,760.5 $66.8 $112.2

Completed April, 2008 by the Recreational Marine Research Center at Michigan State University for the National Marine Manufacturers Association



The Alabama 3rd Congressional District

Table 1. The Alabama 3rd Congressional District Description

Area (square miles) 7,834
Navigable Waterbody (square miles) 203
Total Population (2007) 645,919
Population Density (per square mile) (2007) 81
Persons 18+ (2007) 496,497
Number of Households (2007) 259,729

Figure 1. Location of the Alabama 3rd Congressional District

Table 2. Registered Boats Owned by Residents Residing in
the Alabama 3rd Congressional District
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Figure 2. Navigable Waters of the Alabama 3rd Congressional District

3rd CD State Total
Number of Registered Boats 35,178 263,649
Type of Registered Boats
Power Boats 28,400 223,515
Outboards 23,860 188,781
Inboards 985 8,511
Stern Drives 3,355 24,822
Jet Boats 200 1,401
Personal Watercraft 6,253 35,050
Sailboats 525 5,084
Size of Registered Boats
<15 14,833 109,376
16'-24' 19,065 142,791
25'-39' 1,173 9,943
40" + 107 1,539
Per Capita Ownership of Registered Boats
All Population 54/1000 57/1000
Persons 18 + 71/1000 76/1000
Households 135/1000 141/1000
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Figure 3. Number of Registered Boats by Zipcode within
the Alabama 3rd Congressional District

Table 3. Boating-related Businesses Based on NAICS Codes

Category 3rd CD State Total
Boat Building

No. of Businesses 1 17

No. of Employees 2 67

Total Sales ($ Millions) $0.1 $4.3
Motors & Engines Mfg.

No. of Businesses - 1

No. of Employees - 120

Total Sales ($ Millions) - $39.6
Accessories & Supplies Mfg.

No. of Businesses - 8

No. of Employees - 74

Total Sales ($ Millions) - $4.7
Dealers & Wholesalers

No. of Businesses 17 157

No. of Employees 61 724

Total Sales ($ Millions) $8.9 $177.9
Boating Services

No. of Businesses 16 135

No. of Employees 80 527

$6.0 $36.3

Total Sales ($ Millions)
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Figute 4. Per Capita (Household) Ownership of Registered Boats by Zipcode within

the Alabama 3rd Congressional District
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Completed April 2008 by Recreational Marine Research Center at Michigan State University for the National Marine Manufacturers Association
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Economic Significance of Boating

Table 1. Craft and Trip Expenses by Power and Sailboats Registered in the Alabama 3rd Congressional District

Boat Type and Size
Categor Power Power Power Power Sail Sail Sail Sail Total
sory <15’ 16724’ 25°-39° 40+ <15 16°-24  25-39 40+
Number of boats
(Thousands of boats) 8.4 18.8 1.1 0.1 0.2 0.3 0.1 0.0 28.9
Annual craft spending
($ per boat per year) $457.9 $1,655.6 $7,464.6 $25,299.0 $488.7 $1,830.2 $7,439.8  $18,328.8
Total craft spending
($ Millions) $3.9 $31.1 $8.1 $2.5 $0.1 $0.5 $0.6 $0.1 $47.0
Total boat days
(Thousands of days) 137.2 470.2 335 43 2.9 5.5 2.6 0.3 656.6
Total trip spending
($ per boat per year) $935.9 $2,148.4 $4,574.4 $8,039.6 $1,009.7 $1,009.7 $1,963.9 $5,204.7
Total trip spending
($ Millions) $7.9 $40.3 $5.0 $0.8 $0.2 $0.3 $0.2 $0.0 $54.7
Total craft & trip spending
($ Millions) $11.7 $71.4 $13.1 $3.3 $0.2 $0.8 $0.8 $0.2 $101.6

Table 2. Total Spending on Boat Trips by Power and Sailboat

Owners Registered in the Alabama 3rd CD

Table 3. Total Annual Craft Spending (not including purchases of boats)
by Power and Sailboat Owners Registered in the Alabama 3rd CD

Category Total ($ Millions) Percentage
Lodging $2.3 4%
Marina services $4.3 8%
Restaurant $9.9 18%
Groceries $10.0 18%
Boat fuel $12.8 23%
Auto fuel $10.2 19%
Repair & Maintenance - -
Marine supplies - -
Recreation & Entertainment $2.2 4%
Shopping $1.6 3%
Other services = =
Other goods $1.4 3%
Total $54.7 100%

Category Total ($ Millions) Percentage
Slip $6.4 14%
Loan Payments $15.2 32%
Replacement Motors $0.6 1%
Replacement Trailers $0.1 0%
Insurance $4.3 9%
Repairs $9.3 20%
Accessories $9.0 19%
Taxes $2.0 4%
Total $47.0 100%

Table 4. Economic Significance of Trip Spending and Annual
Craft Spending by Power and Sailboats Registered in the

Alabama 3rd CD

Spending  Spendimg 70

Direct Effects

Sales ($ Millions) $46.2 $29.3 $75.4
Jobs 478.8 336.1 814.8
Labor Income ($ Millions) $13.8 $11.3 $25.1
Value Added ($ Millions) $22.1 $18.9 $41.1
Total Effects

Sales ($ Millions) $124.0 $74.1 $198.1
Jobs 1,020.2 667.0 1,687.2
Labor Income ($ Millions) $37.9 $26.2 $64.1
Value Added ($ Millions) $64.0 $43.7 $107.6

Table 5. Economic Significance of Power and Sailboats Registered in the

Alabama 3rd CD

Sector/Spending Sales Jobs Labor Income Value Added
category ($ Millions) ($Millions) ($Millions)
Direct Effects

Lodging $2.3 28.4 $0.9 $1.6
Marina Services $10.6 136.8 $3.7 $6.7
Restaurant $9.9 195.9 $3.4 $4.7
Recreation &

Entertainment $2.2 28.7 $0.8 $1.4
Repair & Maintenance $9.3 116.1 $3.4 $4.8
Insurance & Credit $5.3 38.3 $2.3 $4.8
Gas Service $5.1 60.9 $2.5 $3.9
Other Retail Trade $7.4 137.6 $3.6 $5.8
Wholesale Trade $4.9 31.4 $2.1 $3.7
Other Local

Production of Goods $18.4 40.8 $2.5 $3.5
Total Direct Effects $75.4 814.8 $25.1 $41.1
Secondary Effects $122.7 8724 $38.9 $66.6
Total Effects $198.1 1,687.2 $64.1 $107.6

Completed April, 2008 by the Recreational Marine Research Center at Michigan State University for the National Marine Manufacturers Association




The Alabama 4th Congressional District

Table 1. The Alabama 4th Congressional District Description

Area (square miles)

Navigable Waterbody (square miles)

Total Population (2007)

Population Density (per square mile) (2007)

Persons 18+ (2007)

Number of Households (2007)

8,372
161
651,002
76
502,417
252,015

Figure 1. Location of the Alabama 4th Congressional District

Table 2. Registered Boats Owned by Residents Residing in
the Alabama 4th Congressional District
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Figure 2. Navigable Waters of the Alabama 4th Congressional District

4th CD State Total
Number of Registered Boats 40,856 263,649
Type of Registered Boats
Power Boats 34,382 223,515
Outboards 28,990 188,781
Inboards 1,119 8,511
Stern Drives 4,088 24,822
Jet Boats 185 1,401
Personal Watercraft 6,026 35,050
Sailboats 448 5,084
Size of Registered Boats
<15 16,498 109,376
16'-24' 23,110 142,791
25'-39' 1,067 9,943
40" + 181 1,539
Per Capita Ownership of Registered Boats
All Population 63/1000 57/1000
Persons 18 + 81/1000 76/1000
Households 162/1000 141/1000
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Figure 3. Number of Registered Boats by Zipcode within
the Alabama 4th Congtessional District

Table 3. Boating-related Businesses Based on NAICS Codes

Category 4th CD State Total
Boat Building

No. of Businesses 2 17

No. of Employees = 67

Total Sales ($ Millions) - $4.3
Motors & Engines Mfg.

No. of Businesses 1 1

No. of Employees 120 120

Total Sales ($ Millions) $39.6 $39.6
Accessories & Supplies Mfg.

No. of Businesses 1 8

No. of Employees 22 74

Total Sales ($ Millions) $2.0 $4.7
Dealers & Wholesalers

No. of Businesses 21 157

No. of Employees 76 724

Total Sales ($ Millions) $21.2 $177.9
Boating Services

No. of Businesses 18 135

No. of Employees 47 527

Total Sales ($ Millions) $2.9 $36.3
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Figute 4. Per Capita (Household) Ownership of Registered Boats by Zipcode within

the Alabama 4th Congressional District
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Completed April 2008 by Recreational Marine Research Center at Michigan State University for the National Marine Manufacturers Association
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Economic Significance of Boating

Table 1. Craft and Trip Expenses by Power and Sailboats Registered in the Alabama 4th Congressional District

Boat Type and Size
Categor Power Power Power Power Sail Sail Sail Sail Total
sory <15’ 16724’ 25°-39° 40+ <15 16°-24  25-39 40+
Number of boats
(Thousands of boats) 10.3 22.9 0.2 0.1 0.2 0.1 0.0 34.8
Annual craft spending
($ per boat per year) $457.9 $1,655.6 $7,464.6 $25,299.0 $488.7 $1,830.2 $7,439.8  $18,328.8
Total craft spending
($ Millions) $4.7 $37.9 $7.3 $4.4 $0.1 $0.4 $0.6 $0.1 $55.6
Total boat days
(Thousands of days) 168.3 573.2 30.2 7.6 2.6 42 2.6 0.3 789.0
Total trip spending
($ per boat per year) $935.9 $2,148.4 $4,574.4 $8,039.6 $1,009.7 $1,009.7 $1,963.9 $5,204.7
Total trip spending
($ Millions) $9.7 $49.2 $4.5 $1.4 $0.1 $0.2 $0.2 $0.0 $65.3
Total craft & trip spending
($ Millions) $14.4 $87.1 $11.8 $5.8 $0.2 $0.6 $0.8 $0.2 $120.9

Table 2. Total Spending on Boat Trips by Power and Sailboat
Owners Registered in the Alabama 4th CD

Table 3. Total Annual Craft Spending (not including purchases of boats)
by Power and Sailboat Owners Registered in the Alabama 4th CD

Category Total ($ Millions) Percentage
Lodging $2.8 4%
Marina services $5.1 8%
Restaurant $11.8 18%
Groceries $12.0 18%
Boat fuel $15.2 23%
Auto fuel $12.3 19%
Repair & Maintenance - -
Marine supplies - -
Recreation & Entertainment $2.7 4%
Shopping $1.9 3%
Other services = =
Other goods $1.6 3%
Total $65.3 100%

Category Total ($ Millions) Percentage
Slip $7.4 13%
Loan Payments $18.1 33%
Replacement Motors $0.8 1%
Replacement Trailers $0.2 0%
Insurance $5.1 9%
Repairs $11.0 20%
Accessories $10.6 19%
Taxes $2.4 4%
Total $55.6 100%

Table 4. Economic Significance of Trip Spending and Annual
Craft Spending by Power and Sailboats Registered in the
Alabama 4th CD

Table 5. Economic Significance of Power and Sailboats Registered in the

Alabama 4th CD

Spending  Spending 70

Direct Effects

Sales ($ Millions) $55.1 $34.6 $89.6
Jobs 571.3 396.7 968.0
Labor Income ($ Millions) $16.5 $13.4 $29.9
Value Added ($ Millions) $26.4 $22.4 $48.8
Total Effects

Sales ($ Millions) $147.9 $87.6 $235.5
Jobs 1,217.5 787.4 2,004.9
Labor Income ($ Millions) $45.2 $30.9 $76.1
Value Added ($ Millions) $76.4 $51.6 $128.0

Sector/Spending Sales Jobs Labor Income Value Added
category ($ Millions) ($Millions) ($Millions)
Direct Effects

Lodging $2.8 343 $1.1 $2.0
Marina Services $12.5 160.5 $4.4 $7.9
Restaurant $11.8 232.9 $4.0 $5.6
Recreation &

Entertainment $2.7 34.5 $0.9 $1.7
Repair & Maintenance $11.0 137.4 $4.1 $5.7
Insurance & Credit $6.3 45.6 $2.7 $5.8
Gas Service $6.1 72.7 $2.9 $4.7
Other Retail Trade $8.8 163.9 $4.3 $6.9
Wholesale Trade $5.8 37.4 $2.5 $4.4
Other Local

Production of Goods $21.9 48.8 $3.0 $4.2
Total Direct Effects $89.6 968.0 $29.9 $48.8
Secondary Effects $145.8 1,036.9 $46.3 $79.1
Total Effects $235.5 2,004.9 $76.1 $128.0

Completed April, 2008 by the Recreational Marine Research Center at Michigan State University for the National Marine Manufacturers Association




The Alabama 5Sth Congressional District

Table 1. The Alabama 5th Congressional District Description . . ~ . o
Figure 1. Location of the Alabama 5th Congressional District
Area (square miles) 4,486
. o TENNESSEE N
Navigable Waterbody (square miles) 264 Seaciessenliboracs emphis -
Total Population (2007) 670,450 [ ] Az Gia CD N A
Population Density (per square mile) (2007) 143 e Cities Birmingham —_—_
Persons 18+ (2007) 519,112 — US Intersrares 1002 HEem
Number of Households (2007) 269,581
Montgomery
Table 2. Registered Boats Owned by Residents Residing in fackson Albany
the Alabama 5th Congressional District Dotk
Jothan
L]
5th CD State Total
N
Number of Registered Boats 36,084 263,649 0 4 8 \ _ FLORIDA  *Tallahassee
A Miles Baton Roi G Biloxi ool 9
Type of Registered Boats
Power Boats 30,218 223,515
Outboards 24,174 188,781 Figure 2. Navigable Waters of the Alabama 5th Congressional District
gu g g
Inboards 1,331 8,511 = —
Congressional District : : w 250
Stern Drives 4,508 24,822 TENNESSEE _ *
Jet Boats 205 1,401 e LT :
Personal Watercraft 5,116 35,050 ® Cities
Sailboats 750 5,084 [ Navigable Waters
Size of Registered Boats
<15 14,485 109,376
16'-24' 20,020 142,791
25'-39' 1,294 9,943
N
40" + 285 1,539 A w2
Miles
Per Capita Ownership of Registered Boats
All Population 54/1000 57/1000
Figure 3. Number of Registered Boats by Zipcode within
70/1000 76/1000 S & y £1p
Persons 18 + the Alabama 5th Congtessional District
Households 134/1000 141/1000
Regstered Bosts TENNESSEL
Table 3. Boating-related Businesses Based on NAICS Codes
10 and under
Category 5th CD State Total o
Boat Building ?;Jl.igo
No. of Businesses 2 17 . 400-1000
over 1000
No. of Employees 22 67
Total Sales ($ Millions) $1.4 $4.3
Motors & Engines Mfg.
No. of Businesses - 1 N o 125 5
No. of Employees - 120 A Lns
Total Sales ($ Millions) - $39.6
Accessories & Supplies Mfg. Figute 4. Per Capita (Household) Ownership of Registered Boats by Zipcode within
No. of Businesses - 8 the Alabama 5th Congressional District
No. of Employees = 74 Number of CENNESSEE
Total Sales ($ Millions) - $4.7 Rt Boat s
Dealers & Wholesalers 15 and under
No. of Businesses 18 157 ;2 - ZZO
No. of Employees 115 724 121 - 200
I 201 - 400
Total Sales ($ Millions) $223 $177.9 I Over 400
Boating Services
No. of Businesses 15 135
No. of Employees 59 527 N o 125 25
Total Sales ($ Millions) $4.9 $36.3 A Miles
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Economic Significance of Boating

Table 1. Craft and Trip Expenses by Power and Sailboats Registered in the Alabama 5th Congressional District

Boat Type and Size
Categor Power Power Power Power Sail Sail Sail Sail Total
sory <15’ 16724’ 25°-39° 40+ <15 16°-24  25-39 40+
Number of boats
(Thousands of boats) 9.2 19.7 0.3 0.2 0.3 0.2 0.0 31.0
Annual craft spending
($ per boat per year) $457.9 $1,655.6 $7,464.6 $25,299.0 $488.7 $1,830.2 $7,439.8  $18,328.8
Total craft spending
($ Millions) $4.2 $32.6 $8.3 $6.9 $0.1 $0.6 $1.4 $0.3 $54.3
Total boat days
(Thousands of days) 149.0 492.9 34.0 11.8 4.2 6.5 5.8 0.6 704.8
Total trip spending
($ per boat per year) $935.9 $2,148.4 $4,574.4 $8,039.6 $1,009.7 $1,009.7 $1,963.9 $5,204.7
Total trip spending
($ Millions) $8.6 $42.3 $5.1 $2.2 $0.2 $0.3 $0.4 $0.1 $59.1
Total craft & trip spending
($ Millions) $12.8 $74.9 $13.3 $9.0 $0.3 $1.0 $1.7 $0.3 $113.4

Table 2. Total Spending on Boat Trips by Power and Sailboat
Owners Registered in the Alabama 5th CD

Table 3. Total Annual Craft Spending (not including purchases of boats)
by Power and Sailboat Owners Registered in the Alabama 5th CD

Category Total ($ Millions) Percentage
Lodging $2.4 4%
Marina services $4.7 8%
Restaurant $10.7 18%
Groceries $10.8 18%
Boat fuel $13.9 24%
Auto fuel $10.8 18%

Repair & Maintenance - -

Marine supplies - -

Recreation & Entertainment $2.4 4%
Shopping $1.8 3%
Other services = =
Other goods $1.5 2%
Total $59.1 100%

Category Total ($ Millions) Percentage
Slip $7.6 14%
Loan Payments $17.7 33%
Replacement Motors $0.7 1%
Replacement Trailers $0.2 0%
Insurance $4.9 9%
Repairs $10.7 20%
Accessories $10.2 19%
Taxes $2.3 4%
Total $54.3 100%

Table 4. Economic Significance of Trip Spending and Annual
Craft Spending by Power and Sailboats Registered in the
Alabama 5th CD

Table 5. Economic Significance of Power and Sailboats Registered in the
Alabama 5th CD

Trip Annual Craft

Spending Spending Total

Direct Effects

Sales ($ Millions) $50.0 $33.8 $83.8
Jobs 519.3 388.6 907.9
Labor Income ($ Millions) $15.0 $13.1 $28.0
Value Added ($ Millions) $24.0 $21.9 $45.8
Total Effects

Sales ($ Millions) $134.4 $85.6 $220.0
Jobs 1,106.2 770.8 1,877.0
Labor Income ($ Millions) $41.1 $30.2 $71.3
Value Added ($ Millions) $69.3 $50.4 $119.8

Sector/Spending Sales Jobs Labor Income Value Added
category ($ Millions) ($Millions) ($Millions)
Direct Effects

Lodging $2.4 30.1 $1.0 $1.7
Marina Services $12.3 158.7 $4.3 $7.8
Restaurant $10.7 212.9 $3.7 $5.2
Recreation &

Entertainment $2.4 31.0 $0.8 $1.5
Repair & Maintenance $10.7 133.9 $4.0 $5.6
Insurance & Credit $6.1 44.0 $2.6 $5.6
Gas Service $5.5 65.4 $2.6 $4.2
Other Retail Trade $8.1 152.7 $4.0 $6.4
Wholesale Trade $5.4 34.4 $2.3 $4.1
Other Local

Production of Goods $20.1 449 $2.7 $3.9
Total Direct Effects $83.8 907.9 $28.0 $45.8
Secondary Effects $136.2 969.0 $43.2 $73.9
Total Effects $220.0 1,877.0 $71.3 $119.8

Completed April, 2008 by the Recreational Marine Research Center at Michigan State University for the National Marine Manufacturers Association




The Alabama 6th Congressional District

Table 1. The Alabama 6th Congressional District Description

Area (square miles) 4,564
Navigable Waterbody (square miles) 100
Total Population (2007) 697,790
Population Density (per square mile) (2007) 150
Persons 18+ (2007) 535,861
Number of Households (2007) 270,509

Figure 1. Location of the Alabama 6th Congressional District

Table 2. Registered Boats Owned by Residents Residing in
the Alabama 6th Congressional District

9 B TENNESSEE .
Congtessional District mphis Hyntsville
Decatur
B Alabama 6th CD
MISSISSIPPI Atlanta
o Cities Birmingh:
—— US Interstates ‘Tuscalo
Montgomery
fackson
Dothan
L]
N
0 40 80 FLORIDA
s Biloxi obile 0
Miles Baton Roi J

GEORGIA
Macon

Alb.any

Tallahassee

Figure 2. Navigable Waters of the Alabama 6th Congressional District

6th CD State Total
Number of Registered Boats 44,474 263,649
Type of Registered Boats
Power Boats 35,908 223,515
Outboards 28,621 188,781
Inboards 1,868 8,511
Stern Drives 5,169 24,822
Jet Boats 250 1,401
Personal Watercraft 7,626 35,050
Sailboats 940 5,084
Size of Registered Boats
<15 16,883 109,376
16'-24' 25,700 142,791
25'-39' 1,664 9,943
40" + 227 1,539
Per Capita Ownership of Registered Boats
All Population 64/1000 57/1000
Persons 18 + 83/1000 76/1000
Households 164/1000 141/1000

Congressional District
Il Alabama 6th CD

® (Cities

[ Navigable Waters

Ly et
T

Figure 3. Number of Registered Boats by Zipcode within
the Alabama 6th Congtessional District

Table 3. Boating-related Businesses Based on NAICS Codes

Category 6th CD State Total
Boat Building

No. of Businesses 3 17

No. of Employees 1 67

Total Sales ($ Millions) $0.1 $4.3
Motors & Engines Mfg.

No. of Businesses - 1

No. of Employees - 120

Total Sales ($ Millions) - $39.6
Accessories & Supplies Mfg.

No. of Businesses 3 8

No. of Employees 43 74

Total Sales ($ Millions) $2.2 $4.7
Dealers & Wholesalers

No. of Businesses 19 157

No. of Employees 93 724

Total Sales ($ Millions) $19.0 $177.9
Boating Services

No. of Businesses 20 135

No. of Employees 55 527

Total Sales ($ Millions) $4.2 $36.3

Number of
Registered Boats

10 and under

11-50

51-150

150-400
[ 400-1000
I over 1000

Figute 4. Per Capita (Household) Ownership of Registered Boats by Zipcode within

the Alabama 6th Congressional District

Number of
Registered Boats
Per 1000 Households

15 and under

16-75

76 - 120

121 - 200
[0 201 - 400
B Over 400

N

0 10 20
A Miles
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Economic Significance of Boating

Table 1. Craft and Trip Expenses by Power and Sailboats Registered in the Alabama 6th Congressional District

Boat Type and Size
Categor Power Power Power Power Sail Sail Sail Sail Total
sory <15’ 16724’ 25°-39° 40+ <15 16°-24  25-39 40+
Number of boats
(Thousands of boats) 8.9 25.3 0.2 0.3 0.4 0.2 0.0 36.8
Annual craft spending
($ per boat per year) $457.9 $1,655.6 $7,464.6 $25,299.0 $488.7 $1,830.2 $7,439.8  $18,328.8
Total craft spending
($ Millions) $4.1 $41.8 $11.1 $5.3 $0.2 $0.8 $1.3 $0.3 $64.9
Total boat days
(Thousands of days) 145.6 632.7 45.6 9.1 6.0 8.3 5.6 0.8 853.8
Total trip spending
($ per boat per year) $935.9 $2,148.4 $4,574.4 $8,039.6 $1,009.7 $1,009.7 $1,963.9 $5,204.7
Total trip spending
($ Millions) $8.4 $54.3 $6.8 $1.7 $0.3 $0.4 $0.3 $0.1 $72.3
Total craft & trip spending
($ Millions) $12.5 $96.1 $17.9 $7.0 $0.5 $1.2 $1.7 $0.4 $137.2

Table 2. Total Spending on Boat Trips by Power and Sailboat
Owners Registered in the Alabama 6th CD

Table 3. Total Annual Craft Spending (not including purchases of boats)
by Power and Sailboat Owners Registered in the Alabama 6th CD

Category Total ($ Millions) Percentage
Lodging $3.0 4%
Marina services $5.7 8%
Restaurant $13.1 18%
Groceries $13.3 18%
Boat fuel $17.1 24%
Auto fuel $13.2 18%
Repair & Maintenance - -
Marine supplies - -
Recreation & Entertainment $2.9 4%
Shopping $2.1 3%
Other services = =
Other goods $1.8 3%
Total $72.3 100%

Category Total ($ Millions) Percentage
Slip $9.0 14%
Loan Payments $21.2 33%
Replacement Motors $0.8 1%
Replacement Trailers $0.2 0%
Insurance $5.9 9%
Repairs $12.8 20%
Accessories $12.2 19%
Taxes $2.7 4%
Total $64.9 100%

Table 4. Economic Significance of Trip Spending and Annual
Craft Spending by Power and Sailboats Registered in the
Alabama 6th CD

Table 5. Economic Significance of Power and Sailboats Registered in the

Alabama 6th CD

Spending  Spendimg 70

Direct Effects

Sales ($ Millions) $61.2 $40.3 $101.6
Jobs 634.2 463.9 1,098.1
Labor Income ($ Millions) $18.3 $15.6 $33.9
Value Added ($ Millions) $29.3 $26.1 $55.4
Total Effects

Sales ($ Millions) $164.4 $102.2 $266.6
Jobs 1,351.8 920.3 2,272.1
Labor Income ($ Millions) $50.2 $36.1 $86.3
Value Added ($ Millions) $84.8 $60.2 $145.0

Sector/Spending Sales Jobs Labor Income Value Added
category ($ Millions) ($Millions) ($Millions)
Direct Effects

Lodging $3.0 37.5 $1.2 $2.1
Marina Services $14.7 188.8 $5.1 $9.3
Restaurant $13.1 260.3 $4.5 $6.3
Recreation &

Entertainment $2.9 37.5 $1.0 $1.8
Repair & Maintenance $12.8 160.0 $4.7 $6.7
Insurance & Credit $7.3 52.6 $3.1 $6.6
Gas Service $6.8 80.4 $3.2 $5.1
Other Retail Trade $9.9 184.7 $4.8 $7.8
Wholesale Trade $6.5 41.8 $2.8 $5.0
Other Local

Production of Goods $24.6 54.5 $3.3 $4.7
Total Direct Effects $101.6 1,098.1 $33.9 $55.4
Secondary Effects $165.1 1,174.0 $52.4 $89.6
Total Effects $266.6 2,272.1 $86.3 $145.0

Completed April, 2008 by the Recreational Marine Research Center at Michigan State University for the National Marine Manufacturers Association




The Alabama 7th Congressional District

Table 1. The Alabama 7th Congressional District Description X . . L
Figure 1. Location of the Alabama 7th Congressional District
Area (square miles) 8,669 A TENINESETE \
1 istti N Huntsville
Navigable Waterbody (square miles) 202 Congressional District S o
Total Population (2007) 619,035 B aberms 721 D NISSISSIPPT Adan)
Population Density (per square mile) (2007) 71 e Cities Birminghat ——y
Persons 18+ (2007) 464,389 U leseies Tusgajoosa Macon
Number of Households (2007) 247,611
ery
Table 2. Registered Boats Owned by Residents Residing in e . Albany
the Alabama 7th Congressional District Dot
Jothan
L]
7th CD State Total
N
Number of Registered Boats 16,316 263,649 © 4 &b \ _ FLORIDA ®Tallahassee
A Miles Baton Roi G Biloxi it Q
Type of Registered Boats
Power Boats 14,640 223,515
utboards £ ) ‘loure Z. avigable Waters of the Alabama /t _ongressional 1strict
Outboard 12,937 188,781 Figure 2. Navigable W f the Alabama 7th Congressional Distri
Inboards 401 8,511 A,
Congressional District -
Stern Drives 1,239 24,822
Jet Boats 63 1,401 B Alabama 7th CD
Personal Watercraft 1,458 35,050 ® Cities
Sailboats 218 5,084 [ Navigable Waters
Size of Registered Boats
<15 6,715 109,376
16'-24' 9,101 142,791
25'-39' 395 9,943
N
o 105 1,539 A 0 20 40
Miles
Per Capita Ownership of Registered Boats
All Population 26/1000 57/1000
Figure 3. Number of Registered Boats by Zipcode within
35/1000 76/1000 g g Y 2P
Persons 18 + the Alabama 7th Congtessional District
Households 66/1000 141/1000
Number of
. . Registered Boats
Table 3. Boating-related Businesses Based on NAICS Codes
10 and under
Category 7th CD State Total o
Boat Building SIHE
150-400
No. of Businesses - 17 400-1000
I over 1000 MISSISSIPPT
No. of Employees = 67
Total Sales ($ Millions) - $4.3
Motors & Engines Mfg.
No. of Businesses - 1 N o 20 4
No. of Employees - 120 A Miles
Total Sales ($ Millions) - $39.6
Accessories & Supplies Mfg. Figure 4. Per Capita (Household) Ownership of Registered Boats by Zipcode within
No. of Businesses 1 8 the Alabama 7th Congressional District
No. of Employees = 74 Number of
o _ 4.7 Registered Boats
Total Sales ($ Millions) $ L
Dealers & Wholesalers
15 and under
No. of Businesses 12 157 =18
76 - 120
No. of Employees 71 724 121 - 200
I 201 - 400 MISSISSIPPI
Total Sales ($ Millions) $10.7 $177.9 B Over 400
Boating Services
No. of Businesses 8 135
No. of Employees 45 527 N o 20 40
$2.6 $36.3 A Miles
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Economic Significance of Boating

Table 1. Craft and Trip Expenses by Power and Sailboats Registered in the Alabama 7th Congressional District

Boat Type and Size
Categor Power Power Power Power Sail Sail Sail Sail Total
sory <15’ 16724’ 25°-39° 40+ <15 16°-24  25-39 40+
Number of boats
(Thousands of boats) 5.2 9.0 0.4 0.1 0.1 0.1 0.0 0.0 14.9
Annual craft spending
($ per boat per year) $457.9 $1,655.6 $7,464.6 $25,299.0 $488.7 $1,830.2 $7,439.8  $18,328.8
Total craft spending
($ Millions) $2.4 $14.9 $2.7 $2.6 $0.0 $0.2 $0.2 $0.1 $23.1
Total boat days
(Thousands of days) 84.2 225.5 11.1 4.4 1.7 1.8 1.0 0.2 329.9
Total trip spending
($ per boat per year) $935.9 $2,148.4 $4,574.4 $8,039.6 $1,009.7 $1,009.7 $1,963.9 $5,204.7
Total trip spending
($ Millions) $4.8 $19.3 $1.7 $0.8 $0.1 $0.1 $0.1 $0.0 $26.9
Total craft & trip spending
($ Millions) $7.2 $34.3 $4.4 $3.4 $0.1 $0.3 $0.3 $0.1 $50.0

Table 2. Total Spending on Boat Trips by Power and Sailboat
Owners Registered in the Alabama 7th CD

Table 3. Total Annual Craft Spending (not including purchases of boats)
by Power and Sailboat Owners Registered in the Alabama 7th CD

Category Total ($ Millions) Percentage
Lodging $1.1 4%
Marina services $2.1 8%
Restaurant $4.9 18%
Groceries $4.9 18%
Boat fuel $6.2 23%
Auto fuel $5.1 19%
Repair & Maintenance - -
Marine supplies - -
Recreation & Entertainment $1.1 4%
Shopping $0.8 3%
Other services = =
Other goods $0.7 3%
Total $26.9 100%

Category Total ($ Millions) Percentage
Slip $3.1 13%
Loan Payments $7.5 32%
Replacement Motors $0.3 1%
Replacement Trailers $0.1 0%
Insurance $2.1 9%
Repairs $4.6 20%
Accessories $4.4 19%
Taxes $1.0 4%
Total $23.1 100%

Table 4. Economic Significance of Trip Spending and Annual
Craft Spending by Power and Sailboats Registered in the
Alabama 7th CD

Table 5. Economic Significance of Power and Sailboats Registered in the

Alabama 7th CD

Spending  Spending 70

Direct Effects

Sales ($ Millions) $22.7 $14.4 $37.1
Jobs 236.0 165.0 401.0
Labor Income ($ Millions) $6.8 $5.6 $12.4
Value Added ($ Millions) $10.9 $9.3 $20.2
Total Effects

Sales ($ Millions) $61.0 $36.4 $97.4
Jobs 502.6 327.5 830.1
Labor Income ($ Millions) $18.7 $12.9 $31.5
Value Added ($ Millions) $31.5 $21.5 $53.0

Sector/Spending Sales Jobs Labor Income Value Added
category ($ Millions) ($Millions) ($Millions)
Direct Effects

Lodging $1.1 13.9 $0.4 $0.8
Marina Services $5.2 66.9 $1.8 $3.3
Restaurant $4.9 96.1 $1.7 $2.3
Recreation &

Entertainment $1.1 14.4 $0.4 $0.7
Repair & Maintenance $4.6 57.1 $1.7 $2.4
Insurance & Credit $2.6 19.0 $1.1 $2.4
Gas Service $2.5 29.8 $1.2 $1.9
Other Retail Trade $3.6 68.0 $1.8 $2.9
Wholesale Trade $2.4 15.5 $1.0 $1.8
Other Local

Production of Goods $9.0 20.2 $1.2 $1.7
Total Direct Effects $37.1 401.0 $12.4 $20.2
Secondary Effects $60.3 429.0 $19.1 $32.7
Total Effects $97.4 830.1 $31.5 $53.0

Completed April, 2008 by the Recreational Marine Research Center at Michigan State University for the National Marine Manufacturers Association




	0101_PAGE1
	0101_page2
	0102_PAGE1
	0102_page2
	0103_PAGE1
	0103_page2
	0104_PAGE1
	0104_page2
	0105_PAGE1
	0105_page2
	0106_PAGE1
	0106_page2
	0107_PAGE1
	0107_page2

