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$3 Billion in Product + 550 Boats In-Water
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1.5 Million Ibs. of Freight Transported for Exhibitors




22 Miles of Electrical Cable




10 Miles of Steel for Boat Show Structures
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90 First Responders on Duty Every Day

= \\\\\\t
R

)

PROGRESSIVE

MIAMI

NNNNNNNNNNNNN

BOAT SHOW



3,000 Ibs. of Rice for Sushi




4,800 Fresh Squeezed Lemonades, 10,750 Sodas and
1,750 Bottles of Champagne
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Recreational Boating
Industry Update

Thom Dammrich

National Marine Manufacturing Association



Traditional Powerboat Retaill Sales

600

500
1980s@Recession

Asian FinancialXrisis
400 911 IranEWar
sert®torm
300 20178
tIRecessnon Forecast
200
100 “

1980r11982R11984211986211988211990r11992[211994211996119982120002120022200421200621200872010r1201221201422016H

UNITS Thousands

]

source: Info-link

NN



Growth In 2016

Retail Units December 2016 R12M YOY
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Outboard Boat Retaill Sales
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YOY Change
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Saltwater Fishing Boat Retall Sales
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Sterndrive Boat Retall Sales
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Inboard Cruiser Retall Sales
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Boat Retaill Sales

YOY Change
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PWC Retall Sales

YOY Change
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Consumer Confidence Index
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Wholesale Forecasts
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Challenges

» Average age of boat owner is 55

Attracting Attracting
Younger Diverse
Buyers Buyers

o 20% fewer boat owners under 50 than 18
years ago.

* More people between 25-34 are
interested in boating than any other age

group

* 66% of people who stopped shopping for
their first boat said they did not have a Greater Workforce
helpful experience at the dealer, citing Transparency Shortage

hidden costs of ownership leading to
dealer mistrust

source: Info-Link, Discover Boating
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Protecting Boating: 2017 Policy Agenda

Marine » Transportation & Infrastructure

Manufacturing
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THE AMERICAN
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« Taxes & Tax Reform

« Recreational Fishing
* Fuel Policy

» Workforce Shortage
« Boating Safety
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Make a
Difference

v' American Boating Congress
May 15-17

v Sign up to learn about
BoatPAC at NMMA.org

v" Sign up for action alerts from e T —
Boating United at NMMA.org p VA ,
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Thank you and enjoy the show!
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