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WHAT TO WATCH

New Private Housing Starts

Consumer Sentiment

Wholesale & Retail Credit Availability

SUV & Light Truck Series

Marine Dealer Inventories

Consumer Net Worth/Debt

RV Inventories
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NEW POWERBOAT RETAIL UNIT SALES
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YEAR-ROUND ENGAGEMENT
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ADVOCACY




BIPARTISAN FOCUS

Welcoming 100% of potential consumers

Focused on issues—not the person or politics

Effective in Washington, D.C. and every state
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PROACTIVE
ON POLICIES




FEDERAL
AND STATE
PUBLIC POLICY
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OUR FUTURE
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MAY 12-14, 2025
Washington, D.C.




>230+ BILLION

ANNUAL ECONOMIC IMPACT

812,990+
306,100-

BUSINESSES SUPPORTED
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