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OUTDOOR 
RECREATION 

REMAINS 
STRONG



BOATING AND FISHING DRIVE THE 
OUTDOOR RECREATION ECONOMY 

Outdoor Recreation*

1.9% $862B 4.5M
of U.S. GDP In economic impact jobs supported

$230B 812,558 36,101
in annual economic 

impact
jobs supported businesses 

supported

Recreational Boating**

SOURCES: *U.S. Bureau of Economic Analysis ** NMMA 2023 Economic Impact Study



WHAT TO WATCH
Interest Rates

New Private Housing Starts
Fuel Prices

Fuel Availability
Consumer Sentiment

Wholesale & Retail Credit Availability
Wages & Employment

SUV & Light Truck Series
Marine Dealer Inventories

Consumer Net Worth/Debt
RV Inventories

GOOD CAUTION TROUBLE



NEW RETAIL UNIT SALES 
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NEW RETAIL UNIT SALES 
BY SEGMENT
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BOATING MARKETPLACE
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SPENDING REMAINS STEADY
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STRATEGIC PRIORITY: 
MARKET EXPANSION



SUCCESSFUL TRANSITION TO A FULLY INTEGRATED 
OMNI-CHANNEL STRATEGY

$7M SIX MONTH
MARKETING CAMPAIGN

SPRING / 
SUMMER 

AWARENESS 
CAMPAIGNS

YEAR-
ROUND 
DIGITAL 

COMMUNITY

BRAND 
PARTNERS

FALL / WINTER / 
SPRING BOAT 

SHOWS

BUYING & 
OWNERSHIP 
EXPERIENCE

$30M VALUE
YEAR-ROUND

BRAND EXPERIENCE





STRATEGIC PRIORITY: 
ADVOCACY



POLICY PRIORITIES:
TRADE & TARIFFS



POLICY PRIORITIES:
VESSEL SPEED 
RESTRICTIONS



PROPOSED 
SEASONAL 
SPEED 
ZONES



THE TIME TO 
ACT IS

NOW



WHERE YOU CAN HELP 
TODAY

Letters & Outreach 
to Decision 

Makers

Partner
Engagement

Boating
United

Local
Spokespeople



VIBRANT & 
PROSPEROUS 

FUTURE





THANK YOU
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