





NEW POWERBOAT RETAIL UNIT SALES
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Data from Info-Link & NMMA Business Intelligence




WHAT TO WATCH

Interest Rates

New Private Housing Starts

Consumer Sentiment

Wholesale & Retail Credit Availability

SUV & Light Truck Series

Marine Dealer Inventories
Consumer Net Worth/Debt

RV Inventories
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MULTI-PRONGED STRATEGY

Expanding boater access and infrastructure

Advancing industry self-regulation

Driving innovation and resilience

Growing U.S. manufacturing competitiveness
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OUR FUTURE
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"3 YEAR-ROUND ENGAGEMENT
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FALL / WINTER / YEAR-ROUND
SPRING BOAT DIGITAL
SHOWS COMMUNITY
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VHITE BOATS
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DISCOVER
BOATING




¥ STRENGTH.
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