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U.S. RETAIL SPENDING ON BOATING
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BOATING PARTICIPATION
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mm People 18+

Source: Foresight Research, U.S. Census Bureau

*Adults 18 years of age and older
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BOATING IS PERVASIVE

« 3 billion boating exposure hours
* More than 300 million boating trips in 2012

@3@ Source: USCG :



AN AMERICAN INDUSTRY

 95% of boats sold in the U.S. are built in the U.S.

« 97% of U.S. boat manufacturers are
small businesses

 71% of boat owners have a less than $100K HHI

Q'7.4%

of boat manufacturers are
SMALL BUSINESSES
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ECONOMIC VALUE OF BOATING

+ 34,833 boating industry businesses

« Employing 472,594 people in the U.S. in boating-
related manufacturing, services and sales

1% 2%

RECREATIONAL BOATING-RELATED
BUSINESSES IN THE USA &

TOTAL BUSINESSES 34,833
Boat Building 830
Motor / Engine Mfar. M
Accessory [ Supplies Mfqr. 3,854
Dealers / Wholesalers 5,463

Boat Services 24 445

@ BOATBUILDING @ DLRS/WHOLESALERS
@ MOTOR/ENG. MFGR. @ BOAT SERVICES
@ ACC/SUPPLIES MFGR.

@3@ Source: RMRC
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U.S. RECREATIONAL BOAT AND
MARINE ENGINE EXPORTS

= Engines Exports = Boats Exports
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WHAT DOES
BOATING NEED TO
GROW?

Healthy Economy

11



REAL GDP
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U.S. Job Creation

Unemployment Rate: 5.7%

Source: BLS
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REAL DISPOSABLE INCOME
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CONSUMER SPENDING
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U.S. NEW HOME SALES V. BOATS
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Exports

Strong
Dollar




STRONG DOLLAR

USD BUYING POWER YOY GROWTH
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U.S. CITY RETAIL GAS PRICES
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BOAT BUILDING PRODUCTION INDEX

SMMA 12MMA

160 7160 QUARTERLY

= 12MMA PRODUCTION
k==d 12MMA Forecast (SMMA)

—smwa 53.6

+ 120
ANNUAL

PRODUCTION
(12MMA)

7% 60.0

OUTLOOK

Annual Boat Building
+ 40 Production will remain
relatively flat through
mid-2015. Rise will
return and steadily
persist through the
0 majority of 2017

'00 '01 '02 '03 '04 '05 '06 '07 '08 '09 '10 '11 '12 '13 '14 '15 '16 '17 '1‘8 MANAGEMENT
NOTE
Dec-14 Mar-15 Jun-15 Sep-15 Dec-15 Mar-16 Jun-16 Sep-16 Dec-16 Mar-17 Jun-17 Sep-17

Use this period of softer

Lower Forecast Range 592 50 583 592 606 6L7 632 647 658 664 664 674 production to develop
and implement methods

Annual Production (12mma) 604 602 595 605 619 630 643 661 672 616 617 687 to streamline production.
Upper Forecast Range 616 613 607 618 631 642 655 674 685 688 690 701

120 -
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@3@ Source: ITR Economics .
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ADVOCACY
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Because Boating Matters

May 11-13 » Better coordination
Washington, D.C. + Regular co-host calls
38 Co-Hosts » Stronger advocacy




DISCOVER BOATING

« Other industry segments are spreading the word
 More engagement from more sectors

* Together, we reach more than any one company
could do alone

s

discover

BOATING.
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F_ﬂ ggﬁi‘ Y[cl 2014 Marketing Campaign Results

Bﬁ.ﬂfﬂ Advertising, social
More media & PR pigued
Aware ness interest in boating
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impressions in 2014 e NEWS [

These awareness efforts helped
increase the number of people who
visited the LS. & Canadian sites

3 million visits to
[ | DiscoverBoating.com/.ca

Shoppers

from DiscovarBoating com./ca

manufacturer websites to shop |;|
(eI S
-I million RLISLISLSy I
visits to manufacturer sites —
| from Discouei: E{Ja‘zirng | ’IID '"‘I:]I:l I:I

Visit GrowBoating.org for industry information & resources

With more awareness and site traffic, Discover '"'
Boating increased the number of people it sent to




MIAMI 2015

FRE?ERM{VE' .
Miami International Boat Show

-~

February 12—16, 2015 | Miami Beach Convention Center | Sea Isle Marina | Miamarina at Bayside Marketplace
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MIAMI 2016
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MIAMI
INTERNATIONA_L

»NEW LOCATION'

Mlaml Marine Stadlum Park & BHSII"I Virginia I(ey
February 11-15, 2016
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MIAMI 2016
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L Plan Recommendations
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MIAMI 2016

« Sales Center on the 3rd floor Convention Center skywalk
« Book downtown Miami hotels with onPeak
« Media Center in A101/102

S PROGREMIE ——— e LIt A g
MIAMI |
INTERNATIONAL
B OAT SHOW:

> NEW LOCATIONE = m&,ﬁ_;w%%
'-*Mlaml Marine StadluF Park & Basin, Virginia Key
February 11-15, 2016
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