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OUTDOOR RECREATION IS
BIG BUSINESS IN FLORIDA

4.3% OF THE STATE'S GDP

CREATES MORE THAN
500,000 JOBS

2ND LARGEST CONTRIBUTOR
TO THE OVERALL U.S. OUTDOOR
RECREATION ECONOMY

SOURCE: BUREAU OF ECONOMIC ANALYSIS



2019 SALES ARE
AT THE SECOND
HIGHEST LEVEL
IN 12 YEARS

NMMA.ORG
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HEALTHY ECONOMIC INDICATORS FOR BOATING
GOOD CAUTION TROUBLE

CONSUMER SPENDING

GDP

HIRING

BOAT SALES

RV SALES

TRUCK SALES

NEW HOME SALES

DISPOSABLE INCOME
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ADVOCACY PRIORITIES

1ACCESS &
INFRASTRUCTURE 4 TRADE AND TARIFFS

2 RECREATIONAL 5 BUSINESS CLIMATE &

FISHING o REGULATIONS

3 CONSERVATION & 6 FUEL POLICY

THE ENVIRONMENT
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U.S. POPULATION GROWTH
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OUTDOOR RECREATION PARTICIPATION IS UP

OUTDOOR PARTICIPATION TRENDING
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RV SALES
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MISSED OPPORTUNITIES
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RS STILL IN
5 YEARS

NEW BOAT BUYERS: 71%

PRE-OWNED BOAT BUYERS: 53 %

SOURCE: INFO-LINK



TARGET FUTURE
CONSUMERS
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