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U.S. Industry Retail Powerboats
(1965 — 2010)
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Industry Volume

600,000

500,000

400,000

300,000

200,000

100,000

Last 5 Years \
2006 291,900

2007 267,300
2008 203,000
2009 153,550
2010 139,000

1965 -1991 1992 - 2006
Average 400,000 Average 309,000

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA
wwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwww
@@@@@@@@@@@@@@@@@@@@@@@@@@@@@@@@@@@@@@@@@@@@

mmmmmmmmm bmm\looaoo—‘mwbmc»\nooaooAmwbmm\lwoo—‘wwbmm\nmw%
Calendar Year /

Significant Decline in Demand Bottomed in 2010



Total Recreational Boats in Use
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The 1970s and 1980s were very good to boating. And PWCs helped
sustain this level of boat ownership through the1990s.

US Boat Registrations vs. Population
Including PWCs
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But traditional boat ownership (non-PWC) has not kept up with the
population. It has been relatively flat for the past 20 years.

US Boat Registrations vs. Population
Excluding PWCs
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Boats have gotten older. Many of the boats built during the boom are still
in use. In 1997 the average boat was 15 years old. Today the average

boat is more than 20 yearsﬁdﬂandgettmgﬁder——

Average Boat Age by Year
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Meanwhile, boat owners have gotten older. Today there are fewer owners

in their 30s and more in their 50s and 60s.

Age Distribution of Powerboat Owners
1998 vs 2011
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This is especially evident among sailors. They tend to be loyal to the

sport but grinding winches in your 70s gets old too.

Age Distribution of Sailboat Owners
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Millions of Participants

U.S. Boating Participation History
(1990 — 2010)
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I No. of adults boating (in millions)
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U.S. Boating Participation History
(1990 — 2010)
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Boating Participation — Exposure to
Boating as a Child Drives Adult Participation

Childhood Boating Experience
e
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Boat Owner Demographics by Ethnicity
2010 Any Powerboat
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Percent of United States Population
by Age Group and Ethnicity, 2000
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Hobby Center for the Study of Texas at Rice University



Percent of United States Population
by Age Group_and Ethnicity, 2050
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Counties Classified by Population Change in the Hispanic Population, 2000-2010

Legend

I Growth (2,699) [ | <100 Persons in 2010 (336)
Bl Decline (98) [ | County not Present in 2000 (6)
[T No Growth (4)




Numeric Change in the Projected U.S. Population by Race
and Hispanic Origin: 2000 to 2050 (in millions)

Non-Hispanic Non-Hispanic Non-Hispanic Non-Hispanic all Hispanic (any
White alone Black alone Asian alone other races race)

Source: U.S. Census Bureau, 2008 National Projections
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Creating a Robust Future for Recreational Boating

Developingfalsharediindustry
ten year'growthfaction'agenda
based on‘alshared'vision of

success'in 2021
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Visions for 2021

1. Unified:Industry Iab@ration
Brings Results=E @at-l N@w

Recreation'Choice
2. Boating'participationisoars!gNew:Generation and
Greater Diversityfattracteditolpoating
3. Expanded AccessitoithepWaterand the Lifestyle
Has Been Achieved
4, Smarter and FewerrRegulations, and Better

Boating Education'Resultsin'Safe, Affordable and
Enjoyable Boating



Joint Actions to be Considered

Encouragesboatersitoinvitefriendsionithe water

Each stakenolderaroupieommitSHoxelver collaborative
efforts to thel#StakenBILerS |
Encourage universalssuppooeifiscover Boating's
Welcome to,the VYV SleIaG2mpEIENn |

Focus recreationalibeaulgNErtitment more on kids and
minorities |

Improve efforts on'preVidINGNoEtter boater education
Form and strengtheninaustazpartnerships

Encourage greater diversity within the industry

Expand American Boating Congress to all stakeholders



So...What’s Happening Today
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Estimated New Boat and Engine Sales by Key

Global Markets

/ Estimated New Boat/Engine Sales

in U.S. $ (Billions)
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U.S. Recreational Boat Trade
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Info-Link’s Bellwether: Retail Sales are Growing
for the First Time.in.5 Years
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S0...What’s Happening

- Boatingjremainsib =1630/billion

« North Americz mamtﬂfn}a 44%30fIG Market
and a NetiE ginaustry,

» Retail SalesiareiGrowingjfor; Tlme in 5
Years

» Wholesale ShipmentsjofiNew Boats Up 23% in
Units and 33%in in'2011



ITR Economics’ Forecast of Shipments:
Continuing Growth through 2015

120 + 120
Rates-of-Change
80 -+ 80
40 + 40
0 0
-40 + -40
3/12
12/12

-80 - -80
\00 '01 '02 '03 ‘04 '05 '06 ‘07 '08 ‘09 '10 11 12 '13 '14 ‘15 /

Source: ITR Economics




Comparison of Consumer Confidence to Wholesale
Boat Shipments as.of February 14, 2012
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PERCENT CHANGE FROM PRECEDING PERIOD

Consumer Spending Back On Track

Real Personal Consumption Expenditures on Goods and Services
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source: Bureau of Economic Analysis
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So...What’s Happening

- Boatigg.reains 21530

- North America 4470%0f, Market'and a Net
Exportingindustry,

» Retail Sales arelGrowingjforGirstalimelinisiyears

+  Wholesale'ShipmentsiofiNewiBoatsiExpected to be Up
23% in Unitsiand83younibollarsini201 4

- |ITR EconomiciEorecastiofgiShipmentsiShows Continuing
Growth through201%5

» Consumer ConfidenceNltightiVehicle'Sales and Consumer
Spending Improving

« 2012 Boat Shows Off:to'a Good Start






2012 Objectives.

« Grow awareness;of Boating/Welcome
to the Water; ourgtargeticommunity.

- Increase positivelperceptionsiof.the bpating
lifestyle.

- Increase participationlinithejboating lifestyle.

» Increase desireltojownlalboat:

» Deliver qualifiedileadsiteimanufacturers and
dealers.
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Point of Sale

New - Coming Soon
Beginners Guide
To Boating Brochure






